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Abstract:  A country’s economic growth and development are closely 
linked to entrepreneurship and innovation, which is why entrepreneurs are 
recognized as one of the key drivers of the economy. Moreover, job creation, 
employment and innovation of products and services not only affect the na-
tional economy but also the global economy. Having that in mind, it is com-
prehensible why the ability to understand and predict entrepreneurial in-
tention (EI) turned into a central category that is widely researched in the 
literature.

The main goal of this PRISMA-guided systematic literature review is to iden-
tify, present and qualitatively analyse relevant papers regarding entrepre-
neurial intention, personality traits and especially the internal locus of con-
trol. Moreover, other goals are to highlight the importance and influence of 
personality traits and the internal locus of control on entrepreneurial inten-
tions and to present the findings regarding the interrelatedness of entrepre-
neurial intention, internal locus of control and personality traits.

This article uses a systematic review according to the PRISMA statement 
guidelines with stringent selection criteria to include relevant articles on 
the impact of personality traits and internal locus of control on entrepre-
neurship (i.e. entrepreneurial intentions). The two largest scientific databas-
es, i.e. Scopus and Clarivate Web of Science databases have been explored 
with the key phrases „PERSONALITY TRAITS“, “INTERNAL LOCUS OF CON-
TROL” and “ENTREPRENEURIAL INTENTION”. This PRISMA method led to a 
total of 9 relevant papers regarding the impact and influence of personali-
ty traits and internal locus of control on entrepreneurship (i.e. entrepreneur-
ial intentions).

The scientific contribution of this paper is mirrored in the presentation of 
these relevant articles, their findings and in raising awareness among aca-
demic members, researchers and governments across the globe regarding 
the traits that impact entrepreneurial intentions, with a special focus on the 
findings regarding the internal locus of control. This article provides practi-
cal implications for national governments regarding their entrepreneurial 
policies, support system and climate.
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1. INTRODUCTION

Entrepreneurship and venture creation have been recognized as key drivers and significant 
forces of economic and social growth, regional and national competitiveness, social de-

velopment and job creation through self-employment, innovation and technological advance-
ment in society in both developed and underdeveloped countries (Denanyoh et al., 2015; Voda 
& Florea, 2019; Munir et al., 2019). It is now generally accepted that entrepreneurship is posi-
tively associated with higher economic development (Rajh et al., 2018). However, entrepreneur-
ship is no longer associated with economic growth only but also with social and environmen-
tal performance (Fatoki, 2020). More importantly, entrepreneurs are considered to “bring an 
enormous contribution to a country’s economic growth” (Voda & Florea, 2019). Moreover, “the 
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creation of a country’s wealth and dynamism depends upon the competitiveness of its firms and 
this, in turn, relies fundamentally on the capabilities of its entrepreneurs and managers” (Cu-
ervo et al., 2007). Both national governments and major international organizations worldwide, 
such as The World Bank and United Nations Industrial Development Organization (UNIDO) 
are starting to focus on improving countries’ business and investment environments (e.g. estab-
lishing units to promote private sector development in developing countries and providing tech-
nical assistance in the formulation of SME and entrepreneurship policy) for increasing self-em-
ployment through entrepreneurship, as a part of their poverty reduction, growth and economic 
development programs (Acs & Virgill, 2009).

Entrepreneurship has a multidimensional nature and it is a subject of interest to many disci-
plines: economics, sociology and psychology, which all try to give a summary of the debatable 
question: what stimulates the self-employability of people and why do different people have dif-
ferent occupational choices (Jovanov Aspasieva et al., 2020). According to Eroğlu et al. (2011), 
“entrepreneurship is mostly about risks, innovation, creative thinking and the entrepreneur is 
the one who creates and innovates something recognized around perceived opportunities by ac-
cepting risks and failures”. “Because entrepreneurship is increasingly seen as a way of dealing 
with global challenges, it becomes relevant to understand how young people might develop into 
entrepreneurs” (Ozaralli et al., 2016). Entrepreneurship is often defined as a career path charac-
terised by considerable risk and uncertainty, which renders entrepreneurship attractive to indi-
viduals with a high propensity for risk-taking (Karimi et al., 2015). The entrepreneurial func-
tion, which discovers and exploits opportunities, leads to the creation of additional economic 
activities and the generation of new values and benefits for society (Reynolds, 2005). Entrepre-
neurship as a concept is a subject of great interest in the practice and academic literature. This is 
since entrepreneurship as an activity creates value for academics, business people and the gov-
ernment in each country around the world (Cuervo, et al. 2007). Therefore, considering the pos-
itive impact that entrepreneurship exercises on economic and overall societal development by 
integrating people, introducing innovations, and creating competition, it is clear why interest in 
this topic has been increasing rapidly.

Entrepreneurship is an essential element for social progress as it manifests its fundamental impor-
tance in different ways: a) by identifying, assessing and exploiting business opportunities; b) by 
creating new firms and/or renewing existing ones by making them more dynamic; and c) by driv-
ing the economy forward – through innovation, competence, job creation- and by generally im-
proving the wellbeing of society (Cuervo et al., 2007). The fascination with entrepreneurs is not 
brand new and literature dating to the 18th century explores what drives entrepreneurs and wheth-
er their traits matter for the outcomes of their ventures (Kerr et al., 2017). Therefore, it should 
come as no surprise that entrepreneurship research appears to be “one of the most widely cited 
subjects in the management discipline”, mostly due to its practical implications (Paul et al., 2017).

The main objective of this paper is to explore the two most relevant global scientific databases 
(the Scopus and Clarivate Web of Science) and to identify relevant papers regarding entrepre-
neurship, entrepreneurial intention, personality traits and internal locus of control. For this rea-
son, a PRISMA-guided systematic literature review has been conducted. For more on the meth-
odology see Liberati et al. (2009). Other objectives of this paper are to highlight the importance 
and impact of personality traits and the internal locus of control on entrepreneurial intentions 
and to present and elaborate on the findings regarding the interrelatedness of entrepreneurial in-
tention, internal locus of control and personality traits.
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This paper is organized as follows. The next section provides a brief theoretical background for 
understanding entrepreneurial intention (EI), Personality traits and Internal locus of control. 
The third section then presents the research approach. Section 4 presents the research results, 
i.e. the 9 surveyed papers and their findings. The study ends with a discussion and conclusions 
regarding the study’s implications, limitations and directions for future research.

2. THEORETICAL BACKGROUND

2.1. A Theoretical Approach towards Understanding Entrepreneurial Intention

Entrepreneurial intention (EI) is referred to as “the first step in understanding the entrepreneur-
ial process” (Ajzen, 1991; Munir et al., 2017). Entrepreneurial intention refers to the “positive or 
negative intention of an individual toward creating a new business”. Thus, “entrepreneurial in-
tention is the base of entrepreneurial actions” (Çolakoğlu & Gözükara, 2016). Entrepreneurial 
intention shows the intention of a person to choose to be an entrepreneur for his/her career. Peo-
ple who have entrepreneurial intentions plan to take calculated risks, gather required resourc-
es and establish their own ventures. Entrepreneurial intention initiates entrepreneurial actions 
(Karabulut, 2016). In an entrepreneurial context, the entrepreneurial intention is “a significant 
construct that determines the process of creating ventures” (Çolakoğlu & Gözükara, 2016).

A large number of academic members and researchers have covered EI (entrepreneurial inten-
tion) (Lüthje & Franke, 2003; Fini et al., 2012; Nabi & Linan, 2013; Karabulut, 2016; Kerr et 
al., 2017; Rajh et al, 2018; Šubić et al., 2019). It can be defined as one’s willingness to undertake 
an entrepreneurial activity or the intention to be self-employed and start one’s own business. 
Strong entrepreneurial intention is likely to result in an attempt to start a new business (Ozaral-
li et al., 2016). According to Voda & Florea, (2019), “intentionality represents a state of mind 
that can turn actions into actual behaviour”. They also claim that EI is influenced by three glob-
al concepts as follows: “attitude (how attractive the target behaviour is for the individual), per-
ceived social norms (social pressure in favour or against target behaviour) and perceived con-
trol over behaviour (individual perception and the ability to adopt the respective behaviour)”.

Theory of Planned Behaviour (TPB) has also shown to be very useful in the examination of the 
entrepreneurial intent of people. When it comes to TPB, the intention of an individual to perform 
certain behaviour is considered as its central factor, i.e. the stronger the intention is, the more like-
ly would the performance be (Ajzen, 1988). The intention of the (potential) entrepreneur as a fac-
tor, grasps all the motivational factors that stimulate people to behave in a certain way, and their 
willingness to try to put an effort into performing the behaviour. Papers researching TPB and en-
trepreneurial intent show a direct link between the personal attitude and perceived behavioural 
control with behavioural (entrepreneurial) intention, which can be used in predicting behavioural 
(entrepreneurial) achievement (Rajh, et al. 2018; Jovanov Apasieva, et al., 2020).

2.2. A Theoretical Approach towards Understanding Personality traits

The personality traits approach is one of the classical and early approaches to entrepreneurship 
(Pupavac, 2015). At the same time, it is one of the more controversial areas of research (Rauch & 
Frese, 2007). In the 1980s, the literature led some researchers to criticize the trait approach and to 
draw conclusions that there was no correlation between personality and entrepreneurship. Namely, 
according to Gartner (1989), the trait approach has been unfruitful and the attempt to answer the 
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question “Who is an entrepreneur?” (which focuses on the traits and personality characteristics of 
entrepreneurs) will neither lead to a definition of the entrepreneur nor help us understand the phe-
nomenon of entrepreneurship. There were other scholars in the 2000s (Utsch & Rauch, 2000) who 
believe research on entrepreneurial personality and entrepreneurial success has three major weak-
nesses: first, most studies investigate global traits that ignore the specific requirements of the entre-
preneurial task. Second, studies of the direct relationship between personality and entrepreneurial 
success ignore the role of entrepreneurial behaviour. Whenever one investigates the personality of 
an entrepreneur one must also study the actions of the entrepreneur. Third, studies of entrepreneur-
ship often use inadequate statistical methods or fail to exhaust the advantages of modern statisti-
cal methods. Furthermore, Utsch & Rauch (2000) argue that the problem with the trait approach in 
entrepreneurship research is that most investigated traits are not linked to the entrepreneurial situ-
ation or task. Personality characteristics are useful in explaining the generation of behaviour when 
the situation is considered. This means that the power of personality characteristics to predict a cer-
tain behaviour depends on the fit between these personality characteristics and the environment in 
which the behaviour is shown. Therefore, entrepreneurship research should use personality charac-
teristics, which have face validity for the specific entrepreneurial task and work situation. Notwith-
standing, a significant number of scholars and researchers have stood up for the traits approach and 
argued it cannot be dismissed and undervalued and that it still provides a number of promising is-
sues for exploration and insight. Over time, the tide changed and there is now a revival of personal-
ity research in performance and leadership research and many other areas of industrial and organ-
izational psychology too. There is now the consensus that there is ample evidence for the validity 
of certain personality variables in entrepreneurship research (Rauch & Frese, 2007). Consequently, 
the better recognition of heterogeneity among entrepreneurs and powerful new data sources sug-
gest it might be fruitful to re-examine some of these areas again, some 20-30 years later. After all, 
the focus for many is now on describing how personality may influence the creation of new organ-
izations, addressing at least some of Gartner’s concerns (Kerr et al., 2017).

In the theoretical background, personal history, social context, attitudes toward entrepreneur-
ship, planned behaviour and personality traits are pointed out as factors that have an impact on 
the propensity to engage in entrepreneurship, and these factors are categorized as internal (per-
sonality) and external (contextual or environment) (Yıldırım et al., 2016).

Personality traits are the constructs describing behavioural patterns in individuals’ lives (Karab-
ulut, 2016). They have also been extensively researched by previous researchers (Karabulut, 
2016; Rajh et al., 2018; Jovanov Apasieva et al., 2020; Kerr et al., 2017; Utsch & Rauch, 2000; 
Karimi et al., 2015; Lüthje & Franke, 2003).

Rauch & Frese (2007) have distinguished two sets of personality traits in their model: broad 
personality traits (extraversion, emotional stability, openness to experience, agreeableness, con-
scientiousness) and specific personality traits (need for achievement, risk-taking, innovative-
ness, autonomy, locus of control and self-efficacy).

While personality theory remains rife with its own set of contentions, researchers have primar-
ily gravitated over the last few decades to the Big-5 factor personality model. Several addition-
al traits have been fused into the Big-5 for entrepreneurial work, including self-efficacy, innova-
tiveness, locus of control, and risk attitudes (Kerr et al., 2017). Locus of Control and Risk-Tak-
ing Propensity represent personality variables and might allow exploring how personality dif-
ferences affect entrepreneurial intention (Rajh et al., 2017).
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2.3. A Theoretical Approach towards Understanding Internal locus of control

An important trait in entrepreneurship literature is locus of control (LOC). LOC is a personali-
ty characteristic that shows the level of control feeling (Karabulut, 2016) and is considered to be 
a culturally dependent trait (Kerr et al., 2017). Locus of control is conceptualized in two forms, 
internal and external, former is concerned with the self-efficacy of an individual to influence 
the outcomes and later talks about the influence of external determinants of the outcomes (Far-
rukh et al., 2018). A person with an internal LOC “conceptualizes that their own decisions con-
trol their lives”. In contrast, those with an external LOC believe “the true controlling factors are 
chance, fate, or environmental features that they cannot influence and thus externally controlled 
people may be more passive” (Karabulut, 2016). If one believes that one is not able to control 
business outcomes, one has no reason to actively change one’s environment (Rauch & Frese, 
2007). Persons with internal LOC believe that they can influence outcomes through their own 
ability, effort, or skills, rather than external forces controlling these outcomes.

Locus of Control (LoC) is represented as the extent to which a person believes he/she has con-
trol over his/her life, i.e. “the level of feeling of being in control” and is considered “a relevant 
trait in the literature of entrepreneurship” (Karabulut, 2016). The locus of control is a personali-
ty variable that reveals “how one’s personality can influence entrepreneurial intention” (Rajh et 
al., 2017). There is internal locus of control and external locus of control. The internal locus of 
control shows the extent to which a person believes has control over their own life, whereas the 
external locus of control reveals the extent to which a person believes they are affected by ex-
ternal variables such as destiny, luck and other individuals (Karabulut, 2016). Moreover, LoC is 
considered one of the “core personality traits in entrepreneurial activities” (Çolakoğlu & Gözü-
kara, 2016). According to Karabulut (2016), “internal locus of control, need for achievement, 
risk tolerance, and entrepreneurial alertness are dimensions of personality traits which lead a 
person to develop the entrepreneurial intention”.

A person with an internal LOC conceptualizes that their own decisions control their lives. In con-
trast, those with an external LOC believe the true controlling factors are chance, fate, or environ-
mental features that they cannot influence and thus externally controlled people may be more pas-
sive (Rauch & Frese, 2007). Persons with internal LOC believe that they can influence outcomes 
through their own ability, effort, or skills, rather than external forces controlling these outcomes.

Personality reflects the factors that affect the individual’s emotions, thoughts and behaviours, 
and it reflects both the traits of an individual and the traits of the society. The effect that per-
sonality has on entrepreneurship intention has been a widely debated topic recently (Irengun & 
Arikboga, 2015). According to Lumpkin (1985), locus of control (internal control and external 
control, i.e. chance) alongside risk-taking propensity according to Luthje & Franke (2003), are 
considered to be key personality traits that greatly influence entrepreneurial intent of a person. 
Due to the limited research on internal locus of control and its impact on entrepreneurial intent, 
this review focuses solely on studies regarding internal locus of control.

3. RESEARCH APPROACH

This in-depth systematic literature review has surveyed both Scopus and Clarivate Web of Sci-
ence (WoS) scientific databases without imposing any exclusion criteria regarding the period of 
publication. Therefore, all of the published work has been included in the survey. The keywords 
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„personality traits“, “internal locus of control” and “entrepreneurial intention” have been ap-
plied to identify the relevant studies that focus on personality traits that impact the entrepre-
neurial intention, with a special focus on the internal locus of control. The survey was focused 
on peer-reviewed papers in journals in the English language with no exclusion criteria regard-
ing the year of publication. This approach resulted in 6 hits in Scopus and 10 hits on WoS, which 
eventually (after the exclusion of 3 duplicate papers, and after the abstract screening), led to a 
total of nine studies remaining for the qualitative analysis (in the inclusion phase).

The complete survey process with the use of the PRISMA-guided systematic literature review 
is shown in Figure 1, and a more detailed analysis of these studies and their findings is present-
ed in Section 4.

Figure 1. The selection process using the PRISMA method
Source: Author, based on Liberati et al., (2009)
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The systematic literature review as a methodology provides a summary of past findings in a 
research area, and it “minimizes bias and maximizes a review’s contribution to science“. The 
PRISMA guidelines were developed in 2009 and consist of a “four-phase flow diagram that de-
scribes the identification, screening, eligibility and inclusion criteria of the reports that fall un-
der the scope of a review” (Selçuk, 2019). According to Liberati et al. (2009), a PRISMA-guid-
ed systematic literature review represents an “essential tool for summarizing evidence accurate-
ly and reliably”.

4. RESEARCH RESULTS

By researching the world literature with the implementation of the PRISMA-guided systemat-
ic literature review, it is obvious that too few scientists are dealing with the research field of en-
trepreneurial intention and personality with a focus on internal locus of control. Considering 
that the framework of entrepreneurial behaviour and economic development provides a tool for 
analysis of the long-term economic performance of national economies, and particularly of the 
rise and decline of nations (Thurik et al., 2002), this study reveals there is a literature gap wait-
ing to be addressed by scholars.

This study identifies all the relevant previous work regarding entrepreneurial intention, person-
ality traits and internal locus of control and it provides a presentation of the studies and their 
findings. A short overview of the surveyed papers is presented in Table 1, and a thorough pres-
entation and analysis of the findings are presented thereafter.

Table 1. Surveyed papers
Author/s and year of 
publication 

Title of the paper Data sample Country 

Saeed et al. (2013) Who is the most potential entrepreneur? A case of 
Pakistan

100 business 
graduates from 5 
public universities 

Pakistan

Karabulut (2016) Personality Traits on Entrepreneurial Intention 480 students Turkey
Çolakoğlu & 
Gözükara (2016)

A comparison study on personality traits based 
on the attitudes of university students toward 
entrepreneurship

226 vocational 
school students

Turkey

Molino et al. (2018) Personality and social support as determinants of 
entrepreneurial intention. Gender differences in 
Italy

658 Italian 
participants

Italy

Munir et al. (2019) Personality traits and theory of planned behavior 
comparison of entrepreneurial intentions between 
an emerging economy and a developing country

 1,016 students  China and 
Pakistan

Voda & Florea (2019) Impact of Personality Traits and Entrepreneurship 
Education on Entrepreneurial Intentions of 
Business and Engineering Students

270 students Romania

Mahmood et al. (2020) Attitude towards entrepreneurship: a study among 
Asnaf Millennials in Malaysia

310 Asnaf 
Millennials

Malaysia

Fatoki (2020) Determinants of Sustainability-Oriented 
Entrepreneurial Intentions of University Students

408 participants South Africa

Presenza et al. (2020) Start-up entrepreneurs’ personality traits. An 
exploratory analysis of the Italian tourism 
industry

112 members 
of the Italian 
Tourism Start-up 
Association

Italy

Source: Author’s processing
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Saeed et al. (2013) found that “among all big-five personality traits, only extraversion and open-
ness to experience are significantly related to entrepreneurial intentions among business grad-
uates in Pakistan”. Moreover, risk taking is found to be “significantly related to entrepreneuri-
al intentions”. However, both internal and external locus of control do not impact entrepreneur-
ial intentions.

Karabulut (2016) explored the impact of personality traits on entrepreneurial intention (EI), by 
using a sample of 480 graduate students in Turkey. The used methodologies are factor analy-
ses and multiple regression analysis. The results confirm that “personality traits have a positive 
impact on the entrepreneurial intention”. His study is one of the most popular studies in the re-
search field of personality traits.

Çolakoğlu & Gözükara (2016) conducted research at a foundation university in Istanbul, Tur-
key with the goal “to compare personality traits based on the attitudes of university students 
toward entrepreneurship”. Their findings reveal that “students with entrepreneurial intention 
are more innovative, have a higher need for achievement and greater internal locus of control 
than those who do not have such intention”. Their results confirm that “entrepreneurial inten-
tion is significantly related to certain personality traits”. They furthermore suggest promoting 
entrepreneurship and including entrepreneurship education in order to “create an economical-
ly strong country”.

Molino et al. (2018) have focused on exploring the impact of personality traits and social sup-
port on entrepreneurial intention, with a special emphasis on gender differences in Italy. In their 
study, they gathered information from a sample of 658 Italian participants, of which 319 male 
and 339 female participants and developed a multi-group structural equation model. Their find-
ings reveal that “self-efficacy totally mediated the relationship between internal LoC, self-reg-
ulation and EI”. Moreover, they found that contextual characteristics were the key mediational 
function of self-efficacy and found gender differences in the entrepreneur role.

Munir et al. (2019) have explored the differences between the entrepreneurial intentions be-
tween an emerging economy and a developing country, i.e. China and Pakistan. Their sample 
consists of 1.016 university students in their final year of studies. The used methodologies are 
structural equation modelling and the partial least square (PLS) method and present PLS path 
modelling, mediation analysis and multigroup analysis. Their findings show that the impact of 
TPB (theory of planned behaviour) “was positive and significant in both countries”. However, 
interestingly enough, the “TPB demonstrated more explaining power in China’s student sam-
ple”, meaning they found a stronger influence of personality traits among Chinese students. 
Their study is the first of a kind due to the comparison between two economies and it brings 
new insights for academic members as well as policymakers. Moreover, the integrated model 
they present is novel and original.

Voda & Florea (2019) have analysed the entrepreneurial intentions, locus of control, need for 
achievement and entrepreneurial education among 270 students from two universities in Ro-
mania in the period from March 2017 to October 2017. In their study, they have implemented 
multivariate logistic regression estimates, frequency analysis, internal consistency reliability of 
the constructs and moderating effects, and their findings indicate that “locus of control, need 
for achievement and entrepreneurial education proved to be important determinants for venture 
creation among young students, both independently and under the action of control variables”. 



81

The Impact of Personality Traits and Internal Locus of Control on Entrepreneurial Intention

Moreover, they found that the respondents’ gender impacts “one’s intention of opening a busi-
ness in the future, with males being more inclined to become entrepreneurs than females”. In-
terestingly, not only gender but also age and faculty type impact the distribution of the answers 
for entrepreneurial intention. This study provides new and valuable insights regarding entrepre-
neurial intentions, locus of control, need for achievement and entrepreneurial education among 
students from a post-transition country.

Mahmood et al. (2020) explored the effects of selected entrepreneurial traits on the attitude of 
310 randomly selected Asnaf Millennials from Kelantan, Malaysia towards entrepreneurship. 
They used structured interviews and found a “positive and statistically significant effect of in-
novativeness, internal locus of control, need for achievement and proactive personality on the 
attitude of Asnaf Millennials on entrepreneurship”. Their work is novel since emphasizes the 
“non-cognitive skills for individual characteristics regarding entrepreneurship for the benefit of 
development practitioners and policymakers”.

Fatoki (2020) has developed a unique multi-dimensional model that incorporates personality 
traits as antecedents of SOEI (sustainability-oriented entrepreneurial intentions), which is based 
on Ajzen’s TPB (Theory of Planned Behaviour). This model has been later on examined by Par-
tial Least Square Structural Equation modelling (The PLS SEM) and tested on a sample of 408 
participants (220 females and 189 males) between the age of 20 to 30 years old. The results im-
ply that “attitude towards sustainable entrepreneurship has a significant positive relationship 
with SOEI”. Moreover, a significant positive relationship between perceived behavioural con-
trol and SOEI has been found and results show the “internal locus of control has a significant 
positive relationship with SOEI”.

Presenza et al. (2020) examine the personality traits of “start-up entrepreneurs within the Italian 
tourism industry”. Their goal is to “investigate how the specific personality traits of narcissism, lo-
cus of control, and the Big Five (i.e. extraversion, agreeableness, conscientiousness, neuroticism, 
openness to experience) influence the tourism start-up entrepreneur’s behaviour”. Their study has 
a significant scientific and practical contributes due to the two main results that arose from the em-
pirical analysis, as follows: “tourism entrepreneurs seem to be particularly narcissistic, extrovert-
ed and friendly (extraversion), disciplined (agreeableness), self-assured, efficient and organized 
(conscientiousness), unconventional (openness to experience), and proactive and vigorous (inter-
nal locus of control); some personality traits are found to influence the efficiency and innovative 
capacity of entrepreneurs which ultimately lead to the success of start-ups”.

5. DISCUSSION AND CONCLUSION

The main goal of this paper was to survey, identify and present the relevant studies regarding en-
trepreneurial intention, personality traits and especially the internal locus of control. Moreover, 
other goals were to highlight the importance and influence of personality traits and the internal lo-
cus of control on entrepreneurial intentions and to present the findings regarding the interrelated-
ness of entrepreneurial intention, internal locus of control and personality traits. For this reason, 
the PRISMA-compliant systematic literature review of publications regarding entrepreneurship, 
personality traits and internal locus of control has been the main methodology for this research.

The research approach (shown in Figure 1) has been initiated by the exploration of the two most 
reputable and renowned scientific databases nowadays (i.e. the Scopus and the Web of Science 
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databases), with the use of three key phrases as follows: „entrepreneurial intention“, „personali-
ty traits“ and „internal locus of control“. This resulted in a total of 9 published manuscripts (af-
ter the exclusion of the non-relevant papers). The research approach and the PRISMA method 
have led the authors to exclusion of papers that were not in English (1 paper), exclusion of pa-
pers after the screening and abstract revision (6 papers), which ultimately led to a total of 9 rel-
evant papers for further qualitative analysis.

Eight out of nine surveyed studies use samples from one national economy. Only the study of 
Munir et al. (2019) is a cross-country study, employing the same research to samples from both 
China and Pakistan. Two of these studies analyse the entrepreneurial intention of Turkish stu-
dents (Karabulut, 2016; and Çolakoğlu & Gözükara, 2016), two are regarding Italian students 
(Molino et al., 2018; and Presenza et al., 2020), while two analyse the entrepreneurial intention 
in Pakistan (Saeed et al., 2013 and Munir et al., 2019). It is evident that these studies are mostly 
conducted in developing and emerging countries in Asia, Africa and Europe, and the countries 
from Northern Europe and the Americas are less presented. This could be due to the fact that 
entrepreneurship education has already been integrated into the system thus providing a great-
er percentage of successful entrepreneurs that contribute to the economy.

The largest sample of 1016 students is used in the study of Munir et al. (2019), whereas the 
smallest sample has been applied to the study of Saeed et al. (2013), i.e. 100 students.

The surveyed papers give new insights into the entrepreneurial intent, i.e. SOEI (sustainabil-
ity-oriented entrepreneurial intention) in South Africa, EI of start-up entrepreneurs in Italy, 
Asnaf Millennials in Malaysia, etc. Most of these studies confirm that personality traits and in-
ternal locus of control have a positive impact on entrepreneurial intention. These findings offer 
profound implications for governments, policymakers and entrepreneurship educators.

A major limitation of this study (as for any systematic literature review study) is the explora-
tion and survey of only two scientific databases (in this case, the Scopus and the Clarivate Web 
of Science). Therefore, not all published relevant papers and studies may have been presented 
in this study due to their indexation in other scholarly databases. However, this study, through 
the presented findings, largely contributes to scholarly literature and the policymakers, as well 
as the interested public.

In future work, an empirical study is to be conducted to explore the impact of personality traits, 
internal locus of control and risk propensity on entrepreneurial intent in students in public uni-
versities in Croatia.
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