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INSIGHTS FROM A 360-DEGREE FEEDBACK STUDY

23.

CAUSE-RELATED MARKETING IMPACT ON PURCHASE DECISION AND
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45.
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46.

EFFECTS OF TRADE OPENNESS ON ECONOMIC GROWTH IN THE WESTERN
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47.
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48.

EMERGING STOCK MARKETS' REACTION DURING UNCERTAINTY

49.

EMOTIONAL INTELLIGENCE AND CONFLICT MANAGEMENT IN ORGANIZATIONS IN
THE CONTEXT OF Al
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EMOTIONAL LABOR: PREVALENCE AND ANALYSIS OF ITS CONTEXTUAL
FACTORS

51.

EMPOWERING EUROPEAN AND WORLDWIDE MSMEs: A COMPARATIVE ANALYSIS
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54.
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55.
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COMPONENTS
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57.

EQUALITY BODIES AS MECHANISMS FOR PREVENTING AND FIGHTING
DISCRIMINATION BETWEEN MEN AND WOMAN IN EMPLOYMENT NEW
STANDARD AND RULES

58.

ERM APPROACH TO COMPANIES' DIGITAL TRANSFORMATION RISKS

59.

ESG PRICING IN EUROPE BETWEEN 2009 AND 2022

60.

EU ENLARGEMENT AND MOLDOVA: COMMITMENT TO RULE OF LAW AND
JUSTICE REFORM

61.

EUROPEAN UNION REGULATIONS AND INTERNATIONAL FINANCIAL REPORTING
STANDARDS APPROACHES TOWARDS GOVERNMENT GRANTS AND ASSISTANCE

62.

EVALUATING CORPORATE GOVERNANCE IN ALBANIA: A COMPARATIVE STUDY
OF BOARD OF DIRECTORS, MECHANISMS AND MANAGERIAL PRACTICES.

63.

EXPLORING BARRIERS OF TECHNOLOGY ADOPTION IN LIVESTOCK FARMING: A
DESCRIPTIVE COMPARATIVE ANALYSIS BETWEEN FINLAND, GERMANY AND
ALBANIA

64.

EXPLORING ECONOMIC GROWTH AND FDI DYNAMICS IN ALBANIA: EMPIRICAL
INSIGHTS FROM A VAR ANALYSIS

65.

EXPLORING ESG INTEGRATION IN SUSTAINABLE TOURISM: PRACTICES,
TRENDS, AND IMPACTS ON SMES

66.

EXPLORING THE IMPACT OF BUSINESS TRAVEL ON EMPLOYEE WELL-BEING: A
FOCUS ON LEISURE OPPORTUNITIES

67.

FINANCIAL MANAGEMENT AND CONTROL IN PUBLIC ADMINISTRATION AS ONE
OF THE ESSENTIAL FACTORS OF GOOD GOVERNANCE

68.

FOOD SAFETY PRACTICES IN DAIRY FARMS IN ALBANIA

69.

FOREST SELFNESS AS AN INNOVATIVE ECO-TOURISM PRODUCT IN VOJVODINA

70.

FROM STORES TO SCREENS: THE DIGITAL TRANSFORMATION OF SHOPPING IN
ALBANIA DURING COVID-19. IMPACT OF SOCIAL MEDIA

71.

FROM STUDENTS' PERSONAL TRANSFORMATION TO SUSTAINABLE
DEVELOPMENT IN HIGHER EDUCATION

72.

FROM THEORY TO PRACTICE: APPLYING MARKETING CONCEPTS ACROSS
INDUSTRIES IN MBA PROGRAMS

73.

GDPR IMPLEMENTATION AND ITS IMPACT ON EUROPEAN AND INTERNATIONAL
COMPANIES

74.

GENDER EQUALITY AS SUSTAINABLE DEVELOPMENT GOAL: THE CASE OF
SERBIA

75.

GESTATION FOR OTHERS (SURROGACY) IN THE CONTEXT OF THE PROPOSED
LAW ON SEXUAL AND REPRODUCTIVE HEALTH IN THE REPUBLIC OF ALBANIA:
LEGAL AND ETHICAL IMPLICATIONS

76.

GOLDEN AGE OF HUNGARIAN-TURKISH RELATIONS

77.

GREEN POLITICAL THOUGHT AND SUSTAINABILITY FROM THE PERSPECTIVE OF
POSTMODERN THEORIES OF THE STATE

78.

HEDONIC PRICING FOR REAL ESTATE VALUATION IN METROPOLITAN AREAS —
REVIEW OF NOVEL LITERATURE
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HOSPITALITY MANAGERIAL ATTITUDES IN THE SPOTLIGHT OF EMOTIONAL
INTELLIGENCE

80.

HOW TO APPLY Al IN SUSTAINABILITY RESEARCH PROJECT

81.

IMPLEMENTATION OF RIA IN ALBANIA, AN INSTITUTIONAL NECESSITY FOR THE
IMPROVEMENT OF THE DECISION-MAKING SYSTEM.

82.

INCREASING REGIONAL COMPETITIVENESS THROUGH PROJECT FINANCING

83.

INNOVATION IN GASTRONOMIC TOURISM: THE IMPACT OF VALUE CHAIN STAGE
ON THE TOURIST EXPERIENCE

84.

INNOVATION IN THE MARCHE REGION'S TOURISM SECTOR: THE CASE OF INSID
MARCHE LIVE

85.

INTEGRATING INNOVATION AND CONSUMER BEHAVIOR: A SYSTEMATIC
LITERATURE REVIEW ON HEALTH TOURISM DEVELOPMENT USING PRISMA
METHODOLOGY

86.

JUDICIAL PRECEDENT: CASE STUDY REPUBLIC OF NORTH MACEDONIA

87.

LABORATORY TESTING FOR EVALUATING BIO-BASED BUILDING MATERIALS
BEHAVIOR SUBJECTED TO NEAR PYROLYSIS TEMPERATURE

88.

LAW RELATING TO TRANSFER OF ASSETS BY A PARTNERSHIP FIRM TO IT'S
PARTNERS IN INDIA - FISHING IN TROUBLED WATERS.

89.

LEADERSHIP IN THE ALBANIAN SOUTH REGION PUBLIC SECTOR

90.

LEARNING CHALLENGES IN THE INCREASINGLY COMPLEX WORKING
ENVIRONMENT OF STORE RETAILING — CASE STUDY: IMPLEMENTATION OF AN
ELECTRONIC PERFORMANCE SUPPORT SYSTEM (EPSS)

91.

LEGAL REMEDIES FOR VICTIMS OF CORPORATE HUMAN RIGHTS ABUSES: A
COMPARATIVE ANALYSIS

92.

LEGAL UNIFICATION INSTRUMENTS IN HUNGARY, WITH SPECIAL REFERENCE TO
THE UNIFORMITY DECISION

93.

LINGUISTIC DIVERSITY AND BARRIERS IN GLOBALISED HIGHER EDUCATION:
EXPERIENCES FROM A QUESTIONNAIRE SURVEY ON ACADEMIC
COMMUNICATION AND CAREER DEVELOPMENT IN ACADEMIA

94.

LOCAL GOVERNMENT DEBT AND FISCAL AUTONOMY

95.

MANAGEMENT MODEL OF THE VIRTUAL UNIVERSITY - QUANTITATIVE RESEARCH
ON THE PROCESSES DIMENSION

96.

MANAGERS’ OPTIMISM BIAS, RISK PERCEPTION AND CYBER RISK MANAGEMENT
— THE CASE OF CROATIAN COMPANIES

97.

MAPPING ECO-INNOVATION DYNAMICS IN THE EU: A NEURAL NETWORK
APPROACH

98.

MARINA AND LOCAL COMMUNITY IN SOCIAL RESPONSIBILITY, CASE STUDY
PUNAT

99.

MEASURING TOTAL FACTOR PRODUCTIVITY CHANGE IN MEDIUM-SIZED
PORTUGUESE WINE PRODUCING COMPANIES

100.

MODELLING CUSTOMER REPURCHASE BEHAVIOR IN E-COMMERCE

101.

MODERN MARKET ECONOMY AND SOME RELATED PROBLEMS

102.

MOTIVATION AND MANAGERIAL ROLE IN HYBRID WORK ENVIRONMENT

103.

MULTIVARIATE GARCH MODELLING TO ANALYSE VOLATILITY SPILLOVERS

104.

NUTRITIONAL CHARACTERISTICS OF IRON BIOFORTIFIED SOFT WHEAT AND
FLOUR

105.

ON THE SYNERGY BETWEEN RENEWABLE ENERGY & NPL REDUCTION IN THE
MARITIME INDUSTRY

106.

OPPORTUNITIES FOR DEVELOPING CONSUMER AWARENESS AMONG
GENERATION Z

107.

OPTION PRICING MODELS: THE EVOLUTION OF THE BLACK-SCHOLES-MERTON
MODEL

108.

ORGAN TRANSPLANT AND HEALTH TOURISM: A GROWING CONCERN FOR THE
DEVELOPING COUNTRIES




109.

ORGANIZATION AND FUNCTIONING OF ECONOMIC DIPLOMACY: EXPLORING THE
IMPACT OF ECONOMIC AID AS A TOOL OF THE ECONOMIC DIPLOMACY.

110.

ORGANIZATIONAL CULTURE STUDY OF THE ELEMENTS AFFECTING INDIVIDUAL
EFFECTIVENESS IN THE SOCIAL SECTOR

111.

ORGANIZATIONAL RESOURCES - DISCUSSIONS ON VALUE ASPECTS AND
COMMUNICATION MODALITIES IN THE AREAS OF SERVICE DELIVERY

112.

PANDEMIC COVID-19 CHANGED STUDENTS BEHAVIOR

113.

PARTNERSHIPS FOR SUSTAINABLE FINANCE AS AN IMPETUS FOR SDG
ACCELERATION AGENDA - THE WAY FORWARD BASED ON SELECTED
INTERNATIONAL PRACTICES

114.

PERSPECTIVES OF THE DEVELOPMENT OF SPORTS TOURISM IN BOSNIA AND
HERZEGOVINA

115.

POLITICAL CRISES AND THEIR INFLUENCE ON GOVERNANCE

116.

QUANTIFYING THE MULTIPLIER EFFECT OF HOSPITALITY SECTOR

117.

RELATIONSHIPS BETWEEN LUARASI UNIVERSITY STUDENT LEARNING RESULTS
AND ONLINE INTERACTIONS INSIDE THE DEDICATED E-LEARNING PLATFORMS
LUARASI MOODLE/TEAMS SYSTEMS.

118.

REPRODUCTION AND PRESERVATION OF ALBANIAN HANDICRAFT ACCESSORIES
THROUGH ADDITIVE MANUFACTURING

119.

RESEARCH ON THE DETERMINANTS OF THE COMPETITIVENESS OF THE
BUSINESS ENVIRONMENT OF THE REPUBLIC OF SERBIA IN ORDER TO ATTRACT
FOREIGN DIRECT INVESTMENTS

120.

RISK MANAGEMENT OF CRITICAL MILITARY INFRASTRUCTURE RELYING ON Al
AND VR

121.

ROLE OF DMOS IN IMPLEMENTATION OF SUSTAINABLE DEVELOPMENT IN
TOURISM IN SERBIA

122.

RULE OF LAW, CORRUPTION AND TAX REVENUE PERFORMANCE

123.

RURAL TOURISM CHALLENGES OF THE SARAJEVO CANTON'’S “GREEN RING”

124.

SILVER ECONOMY AS AN OPPORTUNITY FOR SMES GROWTH

125.

SMART CITY AND QUALITY OF PUBLIC ADMINISTRATION SERVICES IN THE
SLOVAK REPUBLIC

126.

SMART LEGAL CONTRACTS AND THEIR IMPLICATIONS IN DIGITAL ERA

127.

SOCIAL ACCEPTANCE AND INTEGRATION OF INTERNATIONAL STUDENTS AT
SHOTA RUSTAVELI STATE UNIVERSITY OF BATUMI

128.

SOCIALLY RESPONSIBLE BEHAVIOR OF SMES IN BULGARIAN CONTEXT

129.

STRATEGIC MANAGEMENT AND FINANCIAL BENEFITS: AN ANALYSIS OF
UNIVERSITY PATENT LITIGATION

130.

SUSTAINABILITY, MEDITERRANEAN DIET AND SOCIAL REPRESENTATIONS. A
CROSS-SECTIONAL STUDY

131.

SUSTAINABLE CONSUMPTION AND CONSUMERS’ RIGHT TO PRODUCT
REPAIRMENT, AS EMPHASIZED IN RECENT EU REGULATORY FRAME

132.

SUSTAINABLE DEVELOPMENT OF MARKETING IN SMES IN BULGARIA AND THE
EU

133.

SUSTAINABLE DEVELOPMENT THROUGH ECONOMIC GOALS ON A SCIENTIFIC
BASIS

134.

SUSTAINABLE REBOUND: ANALYSING POST-COVID-19 RECOVERY IN NON-EURO
AREA COUNTRIES

135.

SUSTAINABLE SOLUTIONS FOR REDUCING THE CARBON FOOTPRINT DURING IT
OPERATIONS IN ALBANIA BANKING SECTOR

136.

TEACHERS’ EMOTIONAL INTELLIGENCE AND CONFLICT MANAGEMENT
STRATEGIES IMPLEMENTATION AND SCHOOL REPUTATION

137.

TERRITORIAL INNOVATION IN ALBANIAN AGRI-TOURISM: UTILIZATION OF THE
POTENTIAL FOR DEVELOPMENT AND GROWTH

. TESTING SOCIAL MEDIA INFLUENCE ON CRYPTOCURRENCIES PRICES




139.

THE ADVANTAGES OF ENERGY EFFICIENCY PROJECTS AND THEIR IMPACT ON
THE ROMANIAN-EU ECONOMY

140.

THE ANALYSIS OF MARKET POTENTIAL AND MARKET SHARE

141.

THE ANDROIDS AS HUMAN COMPANIONS — THE FORESEEABLE POSSIBILITY OR
UTOPIA?

142.

THE APPLICATION OF ARTIFICIAL INTELLIGENCE IN HEALTHCARE SECTORS: A
BUSINESS-MANAGERIAL APPROACH

143.

THE CHAOTIC LITHIUM PRICE GROWTH MODEL

144,

THE CROSS-REVALIDATION OF SUSTAINABLE CLOTHING MEASUREMENT SCALE
IN ROMANIA

145.

THE CSRD IMPACT ON NON-FINANCIAL REPORTING OF LARGE
TRANSPORTATION COMPANIES IN CENTRAL AND CENTRAL EASTERN EUROPE

146.

THE DESERTIFICATION MONITORING EVOLUTION WITH GIS

147.

THE DETERMINANTS OF SUSTAINABILITY REPORTING: EVIDENCE FOR
PORTUGUESE LISTED CORPORATIONS

148.

THE DEVELOPMENT OF A NEW MODEL OF RISK MANAGEMENT IN TERRITORIAL
ADMINISTRATIVE UNITS

149.

THE DIGITALIZATION OF HIGHER EDUCATION WITH CHATBOTS - NEW
CHALLENGES

150.

THE DIGITALIZATION OF THE PUBLIC SERVICES: THE CASE OF ALBANIA.

151.

THE ECONOMIC BEHAVIOR OF MUNICIPALITIES DURING THE COVID-19
PANDEMIC (EVIDENCE FROM SLOVAKIA)

152.

THE EFFECTS OF COVID-19 ON PRIVATE EQUITY INVESTMENTS: A MULTI-
DIMENSIONAL ANALYSIS

153.

THE EVOLUTION OF FINANCIAL SYSTEM IN ALBANIA

154.

THE FINANCIAL FAILURE OF LOCAL AUTHORITIES IN ITALY AND THE
REPERCUSSIONS ON THEIR AUTONOMY

155.

THE GLASS CEILING PHENOMENON IN MEDICINE - ANALYSIS OF THE STATE OF
HUMAN RESOURCES IN CROATIAN HEALTH

156.

THE IMPACT OF COVID-19 ON DESTINATION'’S LIFE CYCLE (THE CASE OF
SAMOKOV MUNICIPALITY, BULGARIA)

157.

THE IMPACT OF COVID-19 PANDEMIC ON AGRI-FOOD AND BIOFUEL SECTOR IN
EU

158.

THE IMPACT OF DIGITALIZATION OF BUSINESS PROCESSES IN SMALL AND
MEDIUM-SIZED ENTERPRISES

159.

THE IMPACT OF ELECTRIC DELIVERY VEHICLES AND THE ASSOCIATED
INFRASTRUCTURE ON THE SUSTAINABILITY OF THE LOGISTICS SYSTEM

160.

THE IMPACT OF FINANCIAL RISK DISCLOSURES ON CORPORATE VALUE:
EVIDENCE FOR PORTUGAL

161.

THE IMPLEMENTATION OF SUSTAINABILITY INTO BUSINESS STRATEGIES FOR E-
BOOK-PUBLISHERS IN EUROPE

162.

THE IMPORTANCE OF PURPOSE AS A MOTIVATIONAL FACTOR IN NONPROFIT
ORGANIZATION

163.

THE INFLUENCE OF THE EXISTENCE OF THE CSR CONCEPT ON SELECTED
SOCIAL ASPECTS OF HUMAN RESOURCE MANAGEMENT

164.

THE INFLUENCE OF TOURISM POLICY ON THE MANAGEMENT AND
DEVELOPMENT OF THE DESTINATION

165.

THE INVISIBLE MINORITY IN THE “BIRTHPLACE” OF DEMOCRACY

166.

THE JUDICIAL NARRATIVE OF THE EUROPEAN COURT OF HUMAN RIGHTS ON
DIVERSITY AND INCLUSION OF MINORITIES

167.

THE LONG-RUN IMPACT OF ECONOMIC GROWTH AND CARBON DIOXIDE
EMISSION ON ENERGY CONSUMPTION IN THE EUROPEAN UNION

168.

THE NEED FOR SUSTAINABLE TOURISM

. THE PLACE OF CUSTOM IN FRENCH AND TUNISIAN LAW




170.

THE POTENTIAL OF APPLYING CROWDSOURCING PRINCIPLES IN MAIL DELIVERY

171.

THE PROCESS OF DECARBONIZATION IN THE CROATIAN ENERGY SYSTEM -
ENVIRONMENTAL AND ECONOMIC IMPACT

172.

THE RIGHT TO WATER - AN INTERDISCIPLINARY ANALYSIS

173.

THE ROLE OF BRANDING IN THE WORK OF POSTAL OPERATORS

174.

THE ROLE OF ORGANIZATIONAL CULTURE IN ORGANIZATION MANAGEMENT

175.

THE ROLE OF SCHOOL AND INFLUENCE OF SOCIO-ECONOMIC FAMILY STATUS
ON THE SCHOOL-AGE CHILDREN’S WELL-BEING DURING THE COVID-19
EPIDEMIC (SECONDARY ANALYSIS OF REDS)

176.

THE ROLE OF SOCIAL ENTREPRENEURSHIP IN THE SECTOR OF AGRICULTURE —
THE CASE OF CROATIA

177.

THE ROLE OF SOCIAL MEDIA MARKETING IN TOURISM DEVELOPMENT

178.

THE ROLE OF YOUTUBE INFLUENCERS IN ENCOURAGING SUSTAINABLE
LIFESTYLES

179.

THE STAYCATION PHENOMENON IN SINGAPORE: SENSORY DISCOURSE
ANALYSIS OF HOTEL WEBSITES

180.

THE STRATEGIC CONTRIBUTION OF BIOTECH FIRMS TO THE SDGS: A GLOBAL-
LOCAL COMPARATIVE STUDY

181.

THE STRUCTURE OF MICROFINANCE MARKET AND ITS ADOPTION TO THE EU
ACCESSION: A COMPARATIVE EMPIRICAL STUDY FOR WESTERN BALKANS

182.

THE USE OF REGRESSION ANALYSIS OF PANEL DATA IN INTERNATIONAL TRADE
FOR A SELECTED PROBLEM: POVERTY IN AFRICAN COUNTRIES

183.

TOURISM AND LIBRARIES: MULTIPLE CASE STUDIES

184.

TOURISM IN FUNCTION OF ECONOMIC GROWTH AND DEVELOPMENT IN THE
MODERN WORLD

185.

TOWARDS AN EU CAPITAL MARKET: GAPS BETWEEN FINANCIAL CORPORATIONS
AS OBSTACLES TO INTEGRATION

186.

TRANSFORMATIVE TRANSLATION: EMPOWERING SUSTAINABLE DISCOURSE
THROUGH LINGUISTIC INNOVATION

187.

TRANSFORMING FINANCE- EXPLORING THE GLOBAL INFLUENCE OF FINTECH
AND ITS ROLE IN THE WESTERN BALKANS

188.

TRAVEL TRENDS AMONG GENERATION Z: A FOCUS ON KNOWLEDGE-BASED
SUSTAINABLE DEVELOPMENT

189.

UNDERSTANDING THE IMPACTS OF CULTURAL HERITAGE THROUGH
STAKEHOLDER LENSES

190.

UNVEILING THE SUSTAINABLE SUPPLY CHAIN MANAGEMENT IMPERATIVE:
BRIDGING THE GAP IN EMERGING ECONOMIES

191.

USING PARTICULAR TIME SERIES ALGORITHMS TO MODEL NATURAL GAS
INDICATORS

192.

WEB ACCESSIBILITY COMPLIANCE OF E-GOVERNMENT WEBSITES IN ALBANIA

193.

WELLBEING MANAGEMENT: DESIGNING AND EXPLAINING A WELLBEING MODEL
IN ORGANIZATION

194.

WINE TOURISM AN ALTERNATIVE TO RURAL TOURISM
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