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No Title 

1.  
A CASE STUDY OF MEDIA FRAMING OF DIGITAL NOMADS IN CROATIA: 
IDEOLOGICAL REPRESENTATIONS IN CROATIAN DAILY NEWSPAPERS AND 
SCIENTIFIC PAPERS (2021–2025) 

2.  A DIGITAL FORENSIC COPY IS NOT SIMPLY COPYING ALL FILES FROM THE 
DEVICE (LEGAL ASPECTS) 

3.  A PRELIMINARY ANALYSIS OF GENERATIONAL CHANGE IN LOCAL AGRICULTURE 

4.  A VSME GUIDE FOR EU SUSTAINABILITY REPORTING: A PROPOSAL FOR 
ESTABLISHING COMPREHENSIVE MODULE REPORTING IN THREE YEARS 

5.  
A VSME-GUIDE FOR SUSTAINABILITY REPORTING AT THE EU LEVEL: HOW CAN 
THE BASIC MODULE (COMPLIANT) REPORTING BE ESTABLISHED IN THREE 
YEARS? A FIRST PROPOSAL 

6.  ADDRESSING DATA QUALITY: A BI APPROACH TO CUSTOMER RECORDS IN 
RETAIL 

7.  ADOPTED, NOT ABANDONED: COMMUNICATION STRATEGIES AND NARRATIVE 
CONSTRUCTION IN ADOPTION FAMILIES 

8.  AGRICULTURE -  CLIMATE CHANGE ADAPTATION 

9.  AGRITOURISM: A SUSTAINABLE FUTURE FOR RURAL TOURISM 

10.  AI ADOPTION IN SOFTWARE BUSINESS ENVIRONMENTS: PRODUCTIVITY GAINS 
AND PROFESSIONAL CONCERNS 

11.  AI IN TALENT STRATEGY: ALIGNING PREDICTIVE POWER WITH HUMAN-CENTRIC 
WORKFORCE MANAGEMENT 

12.  AI-DRIVEN WORKFORCE MANAGEMENT: STRATEGIC APPROACHES FOR TALENT 
ACQUISITION AND RETENTION IN THE DIGITAL AGE 

13.  ALGORITHMIC TRADING REIMAGINED: ENTROPY AND KNN FOR MARKET 
CLARITY 

14.  ANALYSIS OF ACOUSTIC POLLUTION IN THE ENVIRONMENT IN THE TERRITORY 
OF THE CITY OF NIŠ 

15.  ANALYSIS OF BUSINESS MODELS AND THEIR STABILITY IN THE BANKING 
SECTORS OF THE WESTERN BALKAN COUNTRIES 

16.  
ANALYZING THE PUBLIC-PRIVATE PARTNERSHIPS (PPPS), PROTOTYPES, 
ACTORS, AND PERFORMANCE REVIEW WITH A CASE STUDY OF ALBANIAN 
DIALYSIS SERVICES 

17.  APPLICATION OF ARTIFICIAL INTELLIGENCE IN EDUCATION: CHALLENGES AND 
OPPORTUNITIES FOR IMPROVING TEACHER SELF-EFFICACY 

18.  APPLICATION OF THE TOPSIS METHOD FOR FERTILIZER SELECTION IN APPLE 
PRODUCTION 
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19.  ARE THE DIFFERENT VIEWS TOWARDS ESG OF DEMOCRATS AND REPUBLICANS 
REFLECTED IN COMPANIES' ESG SCORES? 

20.  ART-BASED INTERVENTION IN MANAGING HUMAN RESOURCE IN INDIA: FOCUS 
ON GENERATION Z 

21.  ARTIFICIAL INTELLIGENCE AND INTELLECTUAL PROPERTY AFTER THE IA ACT 

22.  ASSESSING WATER SCARCITY IN THE POULTRY CHAIN 

23.  AUCTIONS AS A KNOWLEDGE-BASED TOOL FOR SUSTAINABLE RESOURCE 
ALLOCATION IN INTERNATIONAL TRADE 

24.  BANK MARKETING IN TRANSITION ECONOMIES:  A COMPARATIVE STUDY OF 
BANKS IN NORTH MACEDONIA 

25.  BELT AND ROAD INITIATIVE - SERBIA AS A REGIONAL STRATEGIC PARTNER OF 
THE PR OF CHINA 

26.  BETWEEN EFFICIENCY AND EMOTION: EXPLORING INTELLIGENT AUTOMATION 
IN RESTAURANTS THROUGH OWNER AND CUSTOMER PERSPECTIVES 

27.  BETWEEN INTERNATIONAL OBLIGATIONS AND INSTITUTIONAL REALITIES: 
CHALLENGES FACING THE HUNGARIAN PRISON SYSTEM 

28.  BEYOND BARRIERS: EXPLORING INCLUSIVE OPPORTUNITIES IN HIGHER 
EDUCATION IN HUNGARY AND AUSTRIA 

29.  BEYOND INCOME: EXPLORING FINANCIAL FRAGILITY OF HOUSEHOLDS IN 
WESTERN BALKANS 

30.  BLOCKCHAIN’S ROLE IN ENHANCING TRANSPARENCY AND REDUCING 
CORRUPTION IN INTERNATIONAL TRADE 

31.  BRIDGING COMPLIANCE AND INNOVATION: AI-ENHANCED SUSTAINABLE RISK 
MANAGEMENT IN PHARMACEUTICAL PROJECTS 

32.  BRIDGING POLICY-PRACTICE GAPS FOR ENHANCING INDOOR AIR QUALITY IN 
GREEK SCHOOLS 

33.  BUILDING LEGAL CERTAINTY: TACKLING PROPERTY RIGHTS VIOLATIONS IN 
ALBANIA FOR EUROPEAN INTEGRATION 

34.  BUILDING LOYALTY THROUGH SATISFACTION: STRATEGIC INSIGHTS FROM 
NORTH MACEDONIA’S MOBILE TELECOM MARKET 

35.  CIRCULAR ECONOMY AND INDUSTRIAL SYMBIOSIS IN SOUTH-EASTERN 
EUROPE: AN EMPIRICAL ANALYSIS OF RESOURCE EFFICIENCY 

36.  CIRCULAR ECONOMY AND SUSTAINABLE FINANCE: ESG FUNDS AS A TOOL OF 
POLICY AND TRANSITION 

37.  CIRCULAR ECONOMY TRANSITION BARRIERS: A SYSTEMATIC REVIEW AND 
STRATEGIC PERSPECTIVE USING PESTLE 

38.  CLIMATE CHANGE IMPACT ON WATER RESOURCES 

39.  CLIMATE CHANGE IN THE FINANCIAL SPOTLIGHT: A BIBLIOMETRIC REVIEW 

40.  COMPARATIVE ANALYSIS OF THE THREE GORGES DAM (CHINA) AND THE IRON 
GATES DAM (ROMANIA) 

41.  COMPARING PATTERNS OF GASTRONOMIC CONTENT CONSUMPTION ACROSS 
14 EUROPEAN SOCIAL MEDIA COMMUNITIES 

42.  COMPASSIONATE TOURISM: A NEW PARADIGM FOR POST-WAR RECOVERY IN 
UKRAINE 

43.  CONSUMER PERCEPTIONS OF SOCIALLY RESPONSIBLE MARKETING ACTIVITIES 
IN THE TEXTILE INDUSTRY - A CROATIAN CASE 

44.  CORPORATE SUSTAINABILITY IN PRACTICE: INSIGHTS FROM ALBANIAN LARGE 
COMPANIES. 

45.  CRIMINALISING ENVIRONMENTAL HARM: TOWARDS LEGAL FRAMEWORKS THAT 
UPHOLD GLOBAL SUSTAINABILITY 

46.  CYBERSECURITY IN SMES: A BIBLIOMETRIC ANALYSIS OF RESEARCH TRENDS, 
GAPS, AND FUTURE DIRECTIONS 

47.  DANUBE DELTA UNIVERSE – A WONDERFUL LANDSCAPE 

48.  DEINFLUENCING AND THE NEW RHETORIC OF DIGITAL AUTHENTICITY 
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49.  
DETERMINATION OF THE COMPANY FOR THE INTRODUCTION OF THE NEW 
PRODUCTS WITHOUT FINDING UNSATISFIED NEEDS ON THE MARKET PRESENTS 
A REAL RISK DURING DAILY CHANGES 

50.  DEVELOPING A STUDENT VOLUNTEER CLUB: PRACTICAL INSIGHTS FROM A 
SURVEY OF PUBLIC ADMINISTRATION STUDENTS 

51.  DEVELOPING CLIMATE RESILIENCE IN BANGLADESH: CASE STUDIES ON 
HOUSING IN VULNERABLE AREAS 

52.  DIGITAL COMPETITIVENESS OF THE HEALTHCARE SYSTEM IN BULGARIA 

53.  
DIGITAL INNOVATION AND CULTURAL SUSTAINABILITY IN MUSEUMS: 
STAKEHOLDER ENGAGEMENT AND AUDIENCE DEVELOPMENT STRATEGIES FOR 
PARTICIPATORY ENGAGEMENT 

54.  DIGITAL TRANSFORMATION FINANCING CHALLENGES FOR BUSINESSES IN 
LATVIA 

55.  
DIGITALIZATION OF PUBLIC ADMINISTRATION IN GREECE AND THE ONGOING 
IMPLEMENTATION OF TELEWORK: THE STATE OF PLAY, THE REFORM 
INITIATIVES AND THEIR ROLE-IMPACT ON PUBLIC SECTOR’S ADMINISTRATIVE 
CAPACITY & ITS POTENTIAL CONTRIBUTION TO SUSTAINABLE DEVELOPMENT 

56.  DIMENSIONS OF THE LEARNING ORGANIZATION QUESTIONNAIRE AND ISO 
STANDARDS IN AN OCCUPATIONAL HEALTH SETTING IN SERBIA 

57.  DMOS AND MARKETING TOOLS IN MANAGING OVERTOURISM AND DESTINATION 
SUSTAINABILITY: MACEDONIA-JAPAN COMPARISON 

58.  
DO THE EUROPEAN COMMISSION'S LATEST OMNIBUS PROPOSALS BRING THE 
EUROPEAN UNION CLOSER TO, OR FURTHER AWAY FROM, ITS COMMITMENT TO 
THE GREEN DEAL? 

59.  DRIVING CHANGE? A SYSTEMATIC EXPLORATION OF PRIVATE EQUITY AND 
INNOVATION 

60.  EFFECTS OF DIGITAL TRANSFORMATION ON GREEN HOTELS: THE CASE OF 
BULGARIA 

61.  
ELECTROMOBILITY FROM THE PERSPECTIVE OF STUDENTS IN THE STUDY 
FIELD OF ECONOMICS AND MANAGEMENT: ATTITUDES AND BEHAVIOURAL 
INTENTIONS 

62.  EMBEDDING AI RISK GOVERNANCE INTO KNOWLEDGE-BASED ORGANIZATIONS: 
A PATH TOWARDS SYSTEMIC SUSTAINABILITY 

63.  EMPLOYMENT OF GRADUATES AS A SIGNIFICANT FACTOR IN RESOLVING 
MISMATCHES IN THE SLOVAK LABOUR MARKET 

64.  ENHANCING AND MODERNIZING TAX DEBT COLLECTION OPERATIONS IN 
ALBANIA 

65.  ENHANCING EMPLOYEE PERFORMANCE THROUGH LEAN MANAGEMENT 
IMPLEMENTATION 

66.  
ESG COMMUNICATION IN THE WOOD-BASED PANEL INDUSTRY IN CENTRAL 
EUROPE: A COMPARATIVE CASE STUDY OF DIGITAL CHANNELS AND ESG 
REPORTS USED BY SMES 

67.  ETHICAL ASPECTS OF SUSTAINABILITY IN CONSUMPTION 

68.  EXPLORING THE ROLE OF SUSTAINABILITY KNOWLEDGE IN SHAPING 
ENTREPRENEURIAL INTENTIONS 

69.  
FAIR TRIAL STANDARDS AND INTEGRITY TESTING IN PUBLIC SERVICE: A 
CRITICAL ANALYSIS OF HUNGARIAN LEGAL PRACTICE IN LIGHT OF ECHR 
JURISPRUDENCE 

70.  FINANCIAL IMPACT OF THE AGRICULTURAL VALUE CHAIN ON THE TOURISM 
SECTOR IN RURAL NORTHERN ALBANIA 

71.  FINTECH ADOPTION IN ALBANIA: A COMPARATIVE ANALYSIS OF RESIDENTS AND 
TOURISTS 

72.  FISCAL REVENUES AND ECONOMIC GROWTH IN ALBANIA: AN EMPIRICAL 
ANALYSIS OF EXCISE AND CUSTOMS DUTIES (1998–2024) 

73.  FISCAL SPACE IN THE WESTERN BALKAN COUNTRIES - OPPORTUNITY FOR 
GROWTH? 

74.  FISCAL SUSTAINABILITY IN AN UNCERTAIN ENVIRONMENT: CASE STUDY OF 
ROMANIA 
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75.  FOREST SELFNESS AS AN INNOVATIVE ECO-TOURISM PRODUCT IN VOJVODINA 

76.  FOUNDATIONS OF ACCOUNTING: EFFECTIVE STRATEGIES FOR FIRST-YEAR 
STUDENTS 

77.  FROM CORPORATE SOCIAL RESPONSIBILITY TO ORGANIZATIONAL 
ATTRACTIVENESS THROUGH EMPLOYEE MOTIVATION AND TRUST 

78.  FROM DATA TO DECISIONS: RETHINKING STRATEGIC PLANNING IN THE DIGITAL 
AGE 

79.  FROM DIGITAL INTERACTIONS TO THE METAVERSE: BIBLIOMETRIC ANALYSIS OF 
CONTEMPORARY CONSUMER BEHAVIOR AND NEW RESEARCH TRENDS 

80.  GENDER STEREOTYPES IN PHARMACEUTICAL AND FOOD TELEVISION 
COMMERCIALS AIRED IN SERBIA (2016-2025) 

81.  GEOSPASTIAL ANALYSIS OF URBAN SETTLEMENT IN ALBANIA DURING THE 
PERIOD 1990-2023 

82.  GREEN BONDS AND TECHNOLOGICAL INNOVATION IN THE EU-27: ASSESSING 
FINANCING EFFECTIVENESS AND THE RISK OF GREENWASHING 

83.  HIDDEN RIGHTS: THE DARK WEB’S ROLE IN PROTECTING AND VIOLATING 
HUMAN RIGHTS 

84.  
HIERARCHICAL FACTOR ANALYSIS FOR THE IDENTIFICATION OF LEGAL RISKS IN 
THE COMMERCIALIZATION OF SEAWEED BIOSTIMULANTS IN THE BALTIC 
REGION 

85.  HOW CONSUMERS CAN REGENERATE BUSINESS: THE WBO, OR SUSTAINABLE 
CRISIS MANAGEMENT 

86.  HOW TO PROTECT FOOD PRESENTATION BY INTELLECTUAL PROPERTY 

87.  HOW VULNERABLE ARE YOUR EMPLOYEES? BEHAVIOURAL INSIGHTS INTO 
PHISHING ATTACKS IN SLOVAK ORGANIZATIONS 

88.  IMPLEMENTATION OF MOSS (MINI ONE STOP SHOP) SYSTEM FOR DIGITAL 
TAXATION IN TAX ADMINISTRATIONS OF EU COUNTRIES 

89.  IMPROVING DIGITIZATION AND DIGITAL COMPETENCES IN SOCIETY FOR 
SUSTAINABLE DEVELOPMENT 

90.  IMPROVING HOSPITAL FINANCIAL AND SOCIAL PERFORMANCE THROUGH A 
PATIENT-CENTERED APPROACH 

91.  INFLATION ACCOUNTING IN TIMES OF ECONOMIC UNCERTAINTY: IMPLICATIONS 
FOR BULGARIA’S EUROZONE ACCESSION 

92.  INFLUENCERS AS OPINION LEADERS OF GENERATION Z 

93.  INNOVATION AS A KEY SEGMENT IN CONTEMPORARY HUMAN RESOURCE 
MANAGEMENT 

94.  INNOVATIVE OPPORTUNITIES TO INCREASE EFFICIENCY THROUGH SELF-
ORGANIZING DIGITAL SUPPLY CHAINS IN BLACK SEA 

95.  INSTAGRAM CONTENT AND GENERATION Z: WHAT DRIVES PURCHASE 
BEHAVIOUR 

96.  INTERACTIVE AND SUSTAINABLE EDUCATION FOR THE NEW GENERATION IN 
THE DIGITAL WORLD 

97.  
INTERNAL AND EXTERNAL ANALYTICAL SEGMENTS OF THE MULTISECTORAL 
APPROACH TO ENVIRONMENTAL SECURITY RISK MANAGEMENT WITHIN THE 
FRAMEWORK OF SUSTAINABLE DEVELOPMENT 

98.  
INVESTMENT PROJECTS FOR NEW CAPACITIES IN THE ELECTRICITY SECTOR OF 
THE REPUBLIC OF BULGARIA AND THE ADMINISTRATIVE AND LEGAL 
REQUIREMENTS FOR THEIR IMPLEMENTATION 

99.  IS THE RESISTANCE TO CHANGE A QUESTION OF CULTURE OR 
COMMUNICATION?  

100.  JUDICIAL MANAGEMENT EXPERTISE IN ROMANIA WITH A VIEW TO FRENCH 
PERSPECTIVE 

101.  KEY FACTORS OF CORPORATE ENTREPRENEURSHIP AND SUSTAINABLE 
DEVELOPMENT: THE CASES OF SERBIA AND CROATIA 

102.  LAND USE RESILIENCE IN EUROPEAN COUNTRIES: INDICATOR-BASED 
ASSESSMENT TOWARD SUSTAINABILITY AND FOOD SECURITY 
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103.  LAW REGULATION ON INSURANCE WITH APPROACH ON THE CLAIMS IN NORTH 
MACEDONIA 

104.  LEVERAGING CUSTOMER VALUE: CUSTOM CLV CALCULATOR FOR ENHANCED 
MARKET INSIGHTS 

105.  LOCAL VOICES FOR CIRCULAR CHANGE: INSIGHTS FROM PUBLIC AUTHORITIES 
AND NGOS IN ALBANIA 

106.  MANAGEMENT IN EDUCATIONAL INSTITUTIONS 

107.  MANIFESTATION OF THE RULE VENIRE CONTRA FACTUM PROPRIUM IN 
COMMERCIAL LAW 

108.  MAPPING INTEGRATED REPORTING RESEARCH IN THE UNITED KINGDOM 
THROUGH BIBLIOMETRIC ANALYSIS 

109.  MEASURING THE EFFECTIVENESS OF MARKETING CAMPAIGNS IN THE 
NONPROFIT SECTOR: METHODOLOGIES AND GOOD PRACTICES 

110.  MEASURING THE STRENGTH OF THE BRAND OF A TOURIST DESTINATION 
BULGARIA 

111.  MINEESG: SUPPORTING MINING COMPANIES IN THE TRANSITION TO CSRD 
COMPLIANCE ACROSS THE EU 

112.  MISOGYNY IN THE MARKETPLACE: A DATA SCIENCE PERSPECTIVE ON GENDER 
BIAS IN ECONOMIC AND BUSINESS DISCUSSIONS 

113.  NEED OF DATA IN CULTURAL DESTINATIONS – INTERNATIONAL PERSPECTIVE 

114.  NEXT-GENERATION HEALTHCARE: WEARABLE SENSORS, DEEP LEARNING 
IMAGING, AND REAL-TIME 3D VIRTUAL INTERVENTIONS 

115.  NON-FINANCIAL REPORTING IN THE PORTUGUESE BANKING SECTOR 

116.  OPTIMISING THE TRANSPORT AND DISPOSAL OF HAZARDOUS WASTE BETWEEN 
REGIONAL CITIES OF SLOVAK REPUBLIC 

117.  PERCEPTION OF CORRUPTION IN SLOVAKIA AND POSSIBILITIES HOW TO SOLVE 
IT 

118.  PERCEPTION OF TRANSPARENCY IN E-GOVERNMENT SERVICES IN ALBANIA: AN 
ANALYSIS BASED ON EXISTING EMPIRICAL DATA 

119.  PERCEPTIONS OF COMPUTERIZED ACCOUNTING AMONG DIPLOMA IN 
COMMERCE STUDENTS 

120.  PERSONALITY TRAITS AND PSYCHOLOGICAL ANDROGYNY: A COMPARATIVE 
STUDY OF ENTREPRENEURS AND MANAGERS IN CROATIA 

121.  PERSUASIVE DISCOURSE IN TOURISM MARKETING: A LINGUISTIC CASE STUDY 
WITH PEDAGOGICAL IMPLICATIONS FOR BUSINESS ENGLISH 

122.  POLICY TRENDS IN VOLUNTARY PRIVATE PENSIONS IN THE WESTERN BALKANS 

123.  PRODUCTION - ECONOMIC OPTIMIZATION OF OPERATION OF THE VEHICLE 
FLEET 

124.  RECRUITMENT AND SELECTION OF PERSONNEL USING TECHNOLOGY 
EXCLUSIVELY: A COMPARATIVE ANALYSIS BETWEEN ROMANIA AND DENMARK 

125.  REDEFINING CORPORATE RESPONSIBILITY IN EUROPEAN LAW: AN OVERVIEW 
OF DIRECTIVE 2024/1760 ON SUSTAINABILITY DUE DILIGENCE 

126.  RELATIONSHIP BETWEEN ONLINE CONSUMER BEHAVIOR AND DEMAND: A DEEP 
EXAMINATION OF BJV AND DLM TOURISTIC AIRPORTS IN TÜRKIYE 

127.  RESHAPING COMMERCIAL JUSTICE IN THE EU: LEGAL FOUNDATIONS AND 
INSTITUTIONAL CHALLENGES IN CREATING A EUROPEAN COMMERCIAL COURT 

128.  RESULTS OF THE FUNCTIONING OF COMPETITION POLICY IN GEORGIA 

129.  RETHINKING CROATIAN TOURISM IN THE POST-COVID ERA: TOWARDS 
SUSTAINABILITY, RESPONSIBILITY, AND QUALITY OVER QUANTITY 

130.  REVEALING TOURIST SATISFACTION: A SENTIMENT ANALYSIS FOR RURAL 
ACCOMMODATION 

131.  RURAL POVERTY AND INEQUALITY IN WESTERN BALKAN COUNTRIES IN THE 
CONTEXT OF GLOBALIZATION 

132.  SIGNIFICANCE OF MANAGING TECHNOLOGICAL INNOVATIONS FOR THE 
BUSINESS OF PUBLIC UTILITY SECTOR ORGANIZATIONS IN SERBIA 
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133.  SIMULATION-BASED RISK MODELING IN THE OIL SECTOR:  CASE ALBPETROL 
COMPANY 

134.  SOCIAL ASPECTS IN ESG REPORTS OF CORPORATIONS 

135.  SOCIAL IMPACT ASSESSMENT IN GOVERNANCE: A METHODOLOGICAL PILLAR 
FOR KNOWLEDGE-BASED SUSTAINABLE DEVELOPMENT 

136.  SOCIOECONOMIC EXTERNALITIES: SYSTEMATIC REVIEW OF IMPACTS ACROSS 
ECONOMIC SECTORS 

137.  SPATIAL ORGANIZATION OF RURAL SETTLEMENTS IN ALBANIA (1989-2023) 

138.  STOCK MARKET REACTIONS TO CLIMATE STRATEGY DISCLOSURES: THE 
INFLUENCE OF ENVIRONMENTAL PERFORMANCE AND REGULATION OF PAPER 

139.  STRATEGIES TO ENHANCE SERBIA'S COMPETITIVENESS IN THE GLOBAL 
TOURISM MARKET 

140.  STRUCTURE, VOLUME AND EARMARKING OF ENVIRONMENTAL TAXES  IN THE 
FEDERATION OF BOSNIA AND HERZEGOVINA 

141.  
STUDY ON THE GERMAN TRANSLATION OF TOURIST TEXTS FROM THE 
PERSPECTIVE OF CULTURAL TRANSLATION THEORY – A CASE STUDY FROM 
OHRID 

142.  SUSTAINABILITY AND QUALITY IN WINE PRICING: INSIGHTS FROM THE PRIMITIVO 
E-COMMERCE MARKET 

143.  SUSTAINABILITY AS A COMMUNICATION FLOW. “ANDRIANI S.P.A.”: A CASE STUDY 

144.  SUSTAINABILITY REPORTS FROM EUROPEAN OIL AND GAS COMPANIES – HOW 
DO THEY MEET STANDARDS' REQUIREMENTS? 

145.  
SUSTAINABLE DEVELOPMENT GOALS AND CORPORATE REPORTING: AN 
EMPIRICAL INVESTIGATION OF MINING SECTOR ORGANIZATIONS IN LATIN 
AMERICA AND THE CARIBBEAN 

146.  SUSTAINABLE DEVELOPMENT THROUGH KNOWLEDGE: THE EVOLVING 
OBLIGATIONS OF STATES IN INTERNATIONAL LAW 

147.  TEXT-TO-SPEECH THROUGH SELF-ORGANIZING MAPS FOR NUMBERS IN THE 
ALBANIAN LANGUAGE 

148.  THE ADAPTIVE STATE: INTEGRATING BLOCKCHAIN, AI, AND AGILE GOVERNANCE 
METHODOLOGIES 

149.  THE CHAOTIC WORLD MILITARY EXPENDITURE GROWTH MODEL 

150.  THE ECONOMIC IMPACT OF INTERNET USAGE IN BALKAN COUNTRIES. 

151.  THE EMPIRICAL EFFECT OF GREEN LOANS ON FUTURE SUSTAINABILITY IN 
DEVELOPING COUNTRIES 

152.  THE EU CLIMATE POLICY AND INTERNAL COHESION: BETWEEN GREEN 
TRANSFORMATION AND POLITICAL FRAGMENTATION 

153.  THE EVOLUTION OF INDUSTRIAL POLICY IN GEORGIA IN THE POLITICAL-
ECONOMIC CONTEXT 

154.  THE EXPERIENCE OF SERBIAN COMPANIES WITH THE EXTERNAL CONSULTANTS 

155.  THE GENERATION Z AND THE URGENT EVOLUTION AND TRANSFORMATION OF 
THE HR MANAGEMENT 

156.  THE IMPACT OF GENERATIVE AI TOOL USAGE ON EMPLOYEE ENGAGEMENT: AN 
EMPIRICAL STUDY 

157.  THE IMPACT OF GREEN LOANS ON THE PROFITABILITY OF THE MACEDONIAN 
BANKS 

158.  
THE IMPACT OF INFORMATION AND COMMUNICATION TECHNOLOGY (ICT) 
SECTOR AND HIGH-TECH EXPORTS ON COMPETITIVENESS AND ECONOMIC 
DEVELOPMENT: EU CLUSTERING 

159.  THE IMPACT OF REMOTE WORK ON EMPLOYEE PERFORMANCE AND STRESS 

160.  THE IMPACT OF THE OPEN BALKAN INITIATIVE ON SERBIA’S AGRI-FOOD 
EXPORTS: A GRAVITY MODEL APPROACH 

161.  
THE IMPACT OF THE TOOLS USED IN THE URBAN DEVELOPMENT MANAGEMENT 
PROCESS, IN THE CONTEXT OF THE VALUE SYSTEM FOR THE REVITALIZATION 
OF URBAN POLICIES 
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162.  THE IMPORTANCE OF ACCOUNTING PROFESSIONAL CERTIFICATION IN 
ADAPTING TO A VARIABLE INDUSTRY AND MARKET NEEDS 

163.  
THE IMPORTANCE OF DETERMINING ENVIRONMENTAL COSTS IN THE COST 
PRICE OF MINERAL RAW MATERIALS AS A FACTOR OF SUSTAINABLE 
DEVELOPMENT IN THE MINERAL ECONOMY 

164.  THE IMPORTANCE OF MANAGEMENT IN THE EFFICIENT ADMINISTRATION OF 
FINANCIAL RESOURCES IN THE EDUCATIONAL SYSTEM 

165.  THE INTEGRATION OF ESG PRINCIPLES IN ENTREPRENEURSHIP FOR 
COMPETITIVE ADVANTAGE 

166.  THE LEGAL FRAMEWORK OF SPATIAL PLANNING IN SERBIA: CHALLENGES AND 
PERSPECTIVES FOR SUSTAINABLE DEVELOPMENT 

167.  THE LOGIC OF DECISION-MAKING IN ECONOMIC POLICY 

168.  THE MOTIVATIONAL POWER OF TIPPING: INSIGHTS FROM EMPLOYEE 
PERSPECTIVES IN EX-YUGOSLAV COUNTRIES 

169.  THE MULTICRISIS CONTEXT AND THE ADVANCED KNOWLEDGE BASED 
SUSTAINABLE DEVELOPMENT 

170.  THE NEW CHANGE IN CONSUMER BEHAVIOR: EMPATHY MARKETING 

171.  THE ROLE OF CARBON FOOTPRINT IN A SUSTAINABLE AGRI-FOOD  SUPPLY 
CHAIN 

172.  THE ROLE OF INTERNET MARKETING IN BUSINESS SUCCESS 

173.  THE ROLE OF SALES CHANNELS AND MARKETING TOOLS IN THE PRACTICES OF 
LOCAL FOOD PRODUCERS IN HUNGARY 

174.  
THE ROLE OF SUSTAINABLE DEVELOPMENT IN RELATION TO SOCIAL 
RESPONSIBILITY AND DIFFERENT FORMS OF PARTICIPATION IN HUNGARIAN 
SOCIETY 

175.  THE ROLE OF THE HUMAN CAPITAL IN SME’S INNOVATION PROCESS IN THE 
BLACK SEA ECONOMIC SECTORS 

176.  
THE ROLE OF THE MANUFACTURING INDUSTRY AS A CATALYST FOR SECTORAL 
PRODUCTIVITY AND A DRIVER OF ECONOMIC GROWTH IN CENTRAL AND 
EASTERN EUROPEAN COUNTRIES 

177.  THE UPPER ECHELONS IN SLOVENIAN COMPANIES AND CORPORATE 
PERFORMANCE 

178.  THE WESTERN BALKAN COUNTRIES AND EU: STATE AND PERSPECTIVES OF 
INTEGRATION PROCESS 

179.  TRADEMARK LAW AND SUSTAINABILITY IN THE METAVERSE: LEGAL 
FRAMEWORKS AND ETHICAL CHALLENGES 

180.  TRAINING FOR TRANSFORMATION: BUILDING SUSTAINABLE DEVELOPMENT 
HUBS THROUGH EDUCATION 

181.  
TRANSFORMING MANAGEMENT EDUCATION: BLENDED LEARNING, 
INTERNATIONAL COLLABORATION, AND PEDAGOGICAL INNOVATION – CURRENT 
TRENDS AND FUTURE DIRECTIONS 

182.  UNDERSTANDING DIGITALIZATION IN THE FUNCTION OF AUDIT SUSTAINABILITY 

183.  USING DIGITAL LITERACY TOOLS TO DEVELOP CRITICAL READING SKILLS 

184.  UTAUT CONSTRUCTS AND SURVEY ITEMS APPLIED IN E-LEARNING STUDIES 

185.  VALORIZATION OF BREWERY BY-PRODUCTS WITHIN A CIRCULAR ECONOMY 
FRAMEWORK FOR SUSTAINABLE LIVESTOCK FEED IN ALBANIA 

186.  VALUE ALIGNMENT AS A BUFFER AGAINST JOB STRESS AND CATALYST FOR 
JOB SATISFACTION: EVIDENCE FROM SOCIAL TOURISTIC ENTERPRISES 

187.  VOLATILITY ON FIRE: A DCC-GARCH ANALYSIS OF THE GAZA CONFLICT'S 
GLOBAL MARKET IMPACT 

188.  WORKPLACE WELL-BEING, HAPPINESS AND GLOBALIZATION - COMPARATIVE 
INFLUENCES 

189.  WORLD GIANTS AND UKRAINE: THE PRE – “TARIFF WARS” AGRO TRADE 
CORRELATION ISSUES 
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